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Abstract 
 
The article considers the transactional approach to the study of tourism and hospitality sector in the Republic Tatarstan. Under 
the transaction are understood the interaction between tourism and hospitality sector and other types of transactional activity in 
the regional economy. Investigation of the interaction of tourism and hospitality sector with other types of transactional services 
reveals potential factors for further development of this sphere of regional economy. 
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1. Introduction 
 
Tourism and hospitality sector in the national and global economy is the leading type of social activity. The 
tourism and hospitality sector contributes a significant share of the gross domestic product of many countries and 
brings more profit organizations and taxes in the budgets of various levels. In addition, tourism and hospitality have 
become an integral part of life of most people. The general definition of tourism - a territorial movement of people, 
which makes it necessary to create favorable conditions for this. Therefore, tourism and hospitality are considered as 
a single and interconnected process. 
Tourism and hospitality form the sector, industry of the national and world economy, which is associated 
with a number of transformational and transactional types of economic activity: industry, construction, agriculture, 
transport, trade, communications, catering, finance, insurance, education, health, public administration, 
jurisprudence, recreation, sport, culture, etc. Hence it becomes relevant scientific methodology of the study of 
tourism and hospitality, as the transaction sector of macro and mega economy. This means that the sector of tourism 
and hospitality contribute to the development not only of transformational activities, but also many kinds of 
industries, providing services to the government, enterprises and households. Finally, the most important thing is 
that tourism meets basic human needs and contributes to the comprehensive development of human capital. 
Consequently, tourism is complex socio-economic phenomenon that has systemic nature. 
 
2. Transaction approach to the study of tourism and hospitality 
 
Tourism can be classified according to the following criteria: 
- way of travel on foot, horseback, bicycle, ski, water, road, rail, aviation, climbing; 
- terms and seasonality on long, medium and short term, winter, summer, off-season; 
- level of organization at the individual, group, amateur; 
- direction to outgoing, incoming, internal, external; 
- method of payment for commercial and social; 
- age and sex on the youth, family, retirement, school, student; 
- geography of the host country on the european, asian, american and others. 
The main criterion for the tourism kind division is the goal of the movement - this is business, educational, 
medical, cultural, sports, environmental, recreational, religious, recreational, public utility, environmental, cognitive, 
ethnographic, ethnic, educational, agricultural, judicial and legal, family, friends, military, geographic, extreme, 
advertising, political, diplomatic and other. Depending on the above criteria can be assumed that tourism has a 
complex animated cartoon effects on the expansion of many types of businesses and various social areas. First of all, 
tourism is inseparable from hospitality and other services, that is hotel, restaurant business, trade, transport and 
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communications. In the category of hospitality are starting to include new economic activities (medical, legal, 
educational, governmental, social, insurance, etc.). 
The main criterion for dividing the tourism and hospitality species is the goal. If tourists are put scientific, 
agricultural, judicial and law enforcement, military, advertising, political, diplomatic, governmental, commercial 
and business purposes, such spatial motion should be attributed to the transactional activity. Other goal of territorial 
movements, such as medical, cultural, sports, entertainment, educational, family, friends focuses on reproduction of 
labor power and the full development of the human personality. The development of these types of tourism and 
hospitality, firstly, due to the objective need on the part of the transformational activities, secondly, leads to an 
increase in market transaction costs from the government, organizations and households. Thus, tourism and 
hospitality contribute to the development of transactional economic activities. 
The development of the theory of transactional and transformational activities associated with the names of 
american scientists John J. Wallis and Douglass North, who on the basis of the existence of the transaction and 
transformation costs, proposed the concept of division of the national economy on the transformational and 
transactional sector [1, p.121]. Institutional units engaged in various transformational and transactional activities are 
grouped into sectors: mining, processing, agricultural, financial, transport, communications, trade, energy, social 
security, insurance, banking, physical culture and sport, education, health and medical care, defense and the 
military-industrial complex, research, tourism and hospitality, and others. D. North and John. Wallis - designated 
institutions in the public sector, which provides a perfect transaction and transaction costs [2]. The author of the 
article studies three sectors of the national economy and the interaction of the main institutions, as well as in the oil, 
gas and chemical sector of the regional economy of the Republic Tatarstan [3; 4]. By sector of tourism and 
hospitality are the following institutional units: state and public tourism organizations, tourist operators and 
agencies, hotels and restaurants, tourist transport companies. 
Consider how the tourism and hospitality sector contributes to the development of transactional activities 
and expanding market transaction costs. Founder of the theory of transaction costs Ronald Coase explained the 
reason for the existence of transaction costs that the market economy internally, according  their nature, have the 
costs of the functioning the market mechanism [5]. K. Arrow also defined transaction costs as the cost of managing 
the economic system [6]. Under the costs of functioning of the market mechanism R. Coase mean costs that are 
associated with costs and expenses in search of partners, information gathering, drafting of contracts, monitoring 
contract with the study and definition of necessary or appropriate prices for goods and services, etc. In turn, the 
presence of the costs of functioning of the market mechanism causes the appearance of the company, because thanks 
to the company, you can reduce the amount of market transaction costs by transferring them from the market within 
the organization. Decline in market transaction costs by moving inside the organization to increase in-house costs, 
since there is an increase of the company [5]. 
R. Coase emphasizes the fundamental role of transaction costs in the formation of institutions, forming 
economic system. Market, as well as the firm is the institution, which function is to reduce the transaction costs. In 
another study, Coase notes that only when the parties (buyers and sellers) negotiating, signing contracts, monitoring 
their contracts, when for sharing mechanisms involved brokers and dealers, then we can talk about the presence of 
transaction costs [7]. D. North also believed that even in a perfect market system objectively impossible to avoid 
increasing transaction costs [8]. In its work, D. North pointed out that the magnitude of transaction costs in society 
depends of the set institutions [2]. The emergence of market economies in all legal systems and institutions, allow to 
make transactions on a larger scale, on the other hand, increasing transaction costs. 
Development of tourism and hospitality sector due to increased transaction costs in a market economy, 
which is reflected in the growth of business, business trips in organizations with the following objectives: 
- searching and processing information about the partners and competitors; 
- negotiation, preparation, execution and control of the conclusion of contracts; 
- dispute resolution and the implementation of court cases; 
- of advertising, exhibitions, trade fairs, conferences; 
- organization of training, training, training of employees; 
- construction of new facilities, the development and introduction of new techniques and technologies; 
- conclusion of international and inter-regional cooperation agreements, etc. 
Consider the development and state of the sector of tourism and hospitality in the Republic Tatarstan. 
 
3. Professional and non-professional institutions in the market of tourism and hospitality in the regional 
economy of the Republic Tatarstan. 
 
In the last decade in the regional economy of the Republic Tatarstan actively shape the market of tourism 
and hospitality. Professional and non-professional market participants form of tourism and hospitality sector. 
Tourism and hospitality sector combines as transformational and transactional economic activities that various 
institutions. Firstly, tourism and hospitality segments interconnected. Tourism as a form of migration can not be 
done without the development of a network of hotels, restaurants and cafes (catering). Secondly, the tourism and 
hospitality sector depends on the development of public transport services, the provision of medical, cultural, sports, 
education, commercial, financial and other services. Thus, the development of types of tourism depends on the 
presence in the region following the institutions that form the infrastructure of the market of tourism and hospitality: 
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- sports facilities (sports arenas and fitness rooms), which give rise to sports tourism. In the Republic 
Tatarstan in 2013, there were 9408 sports facilities, including 45 stadiums, 40 sports palaces, 10 athletics arena, 
1979 gyms, 166 swimming pools, 51 ski lodges, 235 shooting galleries and other facilities. These objects provide 
the volume of paid services on physical culture and sport in the amount of 2807 million rubles, that is to say 732.9 
rubles per inhabitant; 
- medical centers and hospitals, causing a health resort and tourism. In 2013 in the republic there were 106 
hospital organizations, which included 33,976 hospital beds, 242 outpatient visits to organizations with a capacity of 
93479 people per shift. Medical institutions have paid services in the amount of 12988 million rubles, amounting to 
3391,2 rubles per capita; 
- institutions of higher education, stimulating educational tourism. Number of educational institutions of 
higher education in 2013 amounted to 27 units, including 17 state and municipal. In higher education system studies 
181955 students. Educational institutions have provided paid services worth 17343 million rubles; 
- museums, monuments of architecture, theaters and exhibition halls, promoting cultural tourism. The 
country had 2044 institutions of cultural and leisure type the number of seats in the auditorium at 356,8 thousand; 19 
theaters with the number of seats in the auditorium for 6201 people, 122 film projectors with the number of seats in 
the auditorium at 18746 people, 100 museums with the number of visits in 2013 year 2984,9 thousand; 
- shopping centers, showrooms, trade fairs, promoting tourism trade; 
- business, organizations and commercial banks, research centers and industrial parks, activating innovative 
business tourism. 
Third, the development of tourism and hospitality help to attract financial resources, human capital, modern 
technology, intellectual resources, foreign investment. When developing the business, commercial and scientific 
tourism, it helps to improve the transactions and contracts. When improving sports, health, medical, cultural and 
educational types of tourism and hospitality extended respectively, while increasing social and economic investment 
in human capital, as a result also contributes to the quality of transactions. Therefore, these types of tourism and 
hospitality must be attributed to the transactional type of economic activity. 
The market of tourism and hospitality in the regional economy of the Republic Tatarstan consists of the 
following professional institutional units: tourism operators and agencies, hotels and restaurants. Tourism hospitality 
segment in the regional economy of the Republic Tatarstan developed in 2013 year: 408 travel companies, including 
12 tourist operators, 359 tourist agents, 37 organizations involved in other tourist activities; 357 collective 
accommodation facilities, including 280 hotels, 97 specialized accommodation facilities. The volume of paid tourist 
services to the population in 2013 amounted to 2313 million rubles, which amounted to 9,32% of the total in the 
Volga Federal District and 1,56% of the total in Russia. In 2013 year, the amount paid is: services of hotels and 
similar accommodation – 3949,1 million rubles, sanatorium – 2804,4 million rubles, catering – 31705,8 million 
rubles. 
Number of realized tourist trips to the population in 2013 was 138500 units, including the territory of Russia 
- 47400 pieces in foreign countries - 91100 units totaling respectively – 867,3 million rubles and 6474,3 million 
rubles. Distribution of the number and value of tourism trips and the number of tourists to the types of tourism in 
2013 was as follows: the number of tourists outbound tourism amounted to 71,43%, and the inner – 28,56%; the cost 
of permits sold foreign tourism stood at 65,78%, and the inner – 34,22%. Travel firms have served the Republic 
Tatarstan in 2013 year, 267788 tourists from other regions of the Russian Federation, including 191304 person for 
outbound tourism and 76484 man on internal tourism. In addition, in 2013 the Republic Tatarstan with different 
goals came 8856 human citizens of the foreign countries [9, p.92-95]. 
Number of persons placed in collective accommodation facilities in 2013 amounted to 1668600 persons, 
including citizens of Russia - 1587400 citizens, foreign countries - 40300 people, citizens of the former SU 
countries - 40900 people. Stay on targets persons accommodated in collective accommodation facilities, distributed 
in 2013 as follows: leisure, recreation and leisure - 731600 people, education and training - 54200 people, treatment 
and prevention - 131400 people, business and professional trips - 529400 people. In specialized collective 
accommodation facilities in 2013 was taken by 416569 people. This was made possible thanks to the 15549 units of 
housing rooms in specialized collective accommodation. The utilization factor of the number of rooms (cash seats) 
was 0,34. Stay on targets persons accommodated in specialized collective accommodation facilities, distributed in 
2013 as follows: leisure, recreation and leisure - 279017 people, education and training - 779 people, treatment and 
prevention - 130652 man, business and professional trips - 2838 people. 
Institutional units of the tourism and hospitality market is reflected in the international system of national 
accounts. Professional activities in the tourism and hospitality carry medium and small organizations, which include 
hotels, restaurants and travel agencies. Consider the main financial and economic performance of small and medium 
organizations in the market of tourism and hospitality in the Republic Tatarstan. 
 
4. Financial and economic performance of the small and medium business organizations in the tourism and 
hospitality sector of the Republic Tatarstan. 
 
Gross output of services (at basic prices) and value added of hotels and restaurants in the Republic Tatarstan, 
respectively were as follows: in 2008 year - 19,916,9 million rubles and 11166,8 million rubles, in 2009 year - 
20640,7 million rubles and 10205,2 million rubles, in 2010 year - 23798,5 million rubles and 11901,1 million 
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rubles, in 2011 year - 25224,5 million rubles and 12247,7 million rubles, in 2012 year - 29336,3  million rubles and 
14272,1 million rubles [10, p.20]. Share of gross output of services (at basic prices) and gross value added of hotels 
and restaurants in the Republic Tatarstan, respectively, were equal: in 2010 year – 1,1% and 1,2%,  in 2011 year – 
0,9% and 1,1%,  in 2012 year – 0,96% and 0,99%, respectively, while in Russia: in 2010 year – 1,0% and 1,0%,  in 
2011 year – 0,9% and 1,0%. Key economic indicators of the small and medium businesses organizations, providing 
hotel and restaurant services are listed in table 1 [11]. 
Table 1. Key economic indicators of the hospitality organizations in 2011-2013 years. 
N Economic Indicators 2011г. 2012г. 2013г. 
1 2 3 4 5 
1. Average number of employees, persons - 13638 13176 
2. The proportion of workers in the total number of 
small businesses, percent  
- 3,9 3,8 
3. The average monthly wage (rubles) and the share of 
the average in the economy (in percent)  
- 18481  
(72,5) 
20371 (79,6) 
4. Turnover organizations (million rubles) and the share 
in the total turnover on the economy (in percent) 
- 12656,4 
(1,55) 
16689,2 
(1,85) 
5. Number of enterprises (units) and the propor-tion of 
the total number of small and medium enter-prises 
(percentage): middle;  
small 
1137 
 
6 (1,1);       
1131 (2,5) 
1246 
 
4 (0,8);       
1242 (2,6) 
1306,0 
 
2 (0,4); 
1304 (2,6) 
6. Average number of employees with pluralists 
(people) and the proportion of the total number of 
small and medium enterprises (percentage): middle;  
small 
17239 
 
 
1118 (1,6);  
16121(4,6) 
14473 
 
 
676 (1,1);   
13797(3,9) 
14158 
 
 
537 (0,86); 
13621 (3,8) 
7. The turnover of small and medium enterprises 
(million) and share in the total turnover of small and 
medium on the economy (in percentage): middle;  
small 
11042,1 
 
 
391,7(0,1) 
10650,4(2,1) 
12656,4 
 
 
348,4(0,2);  
12308,0(2,0) 
16689,2 
 
 
765,7 (0,4) 
15923,5 (2,3) 
8. The average number of employees per enter-prise 
(people): average; small  
- 169; 
11 
199; 
10 
9. Turnover per enterprise (million rubles.): average;  
small 
-  
87,1; 
9,9 
 
382,9; 
12,2 
10. Turnover per employee (thousand rub.):  
middle;  
small 
-  
515,3; 
892,1 
 
1928,7; 
1169,0 
11. Average wages of workers of enterprises (rubles): 
average;  
small 
 
- 
- 
 
16975;        
18481 
 
17155: 
20371 
12. Investments in fixed assets (thousand rub.) and their 
share in the total amount (percentage): middle;  
small 
 
 
19988 (0,2); 
8065(0,1) 
 
 
48947 (0,5);  
32058 (0,2) 
 
 
11357 (0,1); 
2191321(12,5) 
13. Capital and reserves (million rubles.) enterprises: 
medium;  
small 
 
0,1; 
13,0 
 
49,6; 
19,7 
 
44,3 
32,6 
14. Net financial result (profit minus loss) of enterprises 
(million rubles.): Medium;  
small 
 
5,9; 
261,7 
 
157,0; 
436,4 
 
423,7 
1136,3 
15. The number of profitable enterprises (units) and their 
share in the total number of enterprises (percentage): 
middle;  
small 
 
 
2 (100); 
163 (73,4) 
 
 
4 (100); 
225 (78,9)  
 
 
2 (100) 
566 (77,4) 
16. Profitability of service enterprises (percentage): 
middle;  
small 
 
12,9;         
9,0 
 
- 26,5;    
11,6 
 
23,8; 
13,3 
17. Return on assets of enterprises (in percentage): 
middle;  
small 
 
6,8;    
12,7 
 
4,2;  
10,4 
 
11,0; 
11,7 
18. The current liquidity enterprises (percentage):    
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middle;  
small 
268,7; 
184,0 
457,2; 
171,0 
480,6; 
129,8 
 
According to statistical data segment of the hospitality in the regional economy of Tatarstan is a positive 
trend: increasing trade and investment in fixed assets, increasing capital and reserves, profit and number of 
profitable organizations and supported by return on assets. However, the negative side of hotel is a high rise in 
prices for hotel services and restaurants. For example, increased following indicators: cost of spa day with 1550,6 
rubles in 2009 year to 1968,.6 rubles in 2013 year; cost-day stay in a holiday home and a boarding house with 
1044,1 rubles in 2009 year to 1462,2 rubles in 2013 year; the price of hotel accommodation per person per night 
with 1091,8 rubles in 2009 year to 1340,6 rubles in 2013 year; cost of lunch at the restaurant during the day and 
dinner in the restaurant for 1 person, respectively, 614,6 rubles and 1438,8 rubles in 2009 year to 874,9 rubles and 
2,049.0 rubles in 2013 year [9, p.93]. The above figures do not promote the growth of the number of tourists in the 
country. 
 
5.Conclusions 
 
As a result of the transactional approach to the study of tourism and hospitality sector in the Republic 
Tatarstan, it was found that the further development of the tourism and hospitality depends on many transformation 
economic activities in the region: transport, communications, consumer, medical, physical culture and sports, 
cultural, educational, legal and business. Status of the tourism and hospitality sector depends from slowly 
developing transactional economy in many regions of Russia. 
This is evidenced by the fact that many subjects of the Volga Federal District are far ahead in the 
development of tourism of the Republic Tatarstan. For example, in the Republic of Bashkortostan, the Perm region 
and the Nizhny Novgorod region the volume of paid tourist services to the population for 1,5 - 2,4 units more, than 
in the Republic Tatarstan, and in the Republic of Mari El, Mordovia, Udmurtia, Nizhny Novgorod and Ulyanovsk 
regions significantly higher growth index of paid tourist services. Delay the development of tourism and hospitality 
many reasons, for example, a low average number of employees and the wages of workers in restaurants and hotels, 
which do not contribute to improving the quality of customer service. However, in the Republic Tatarstan consumer 
price indices for services in the domestic and foreign tourism is much lower, than in Russia and in the Volga Federal 
District. 
These statistics on financial and economic situation of tourism and hospitality organizations suggest that the 
tourism and hospitality sector in the Republic Tatarstan has considerable reserves and development prospects. 
Further accelerate the development of tourism and hospitality sector in the Republic Tatarstan will contribute FINA 
World Championships, held in the Kazan city in 2015 year. 
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